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THE MASSACHUSETTS ECONOMIC OUTLOOK
What’s Next in 2020?

I. Welcome
II. Economic Outlook Presentation: Dr. Michael Goodman
III. Q &A
IV. Panel Discussion
V. Q&A
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Bringing the public and private sectors together, 

MassEcon champions Massachusetts as the best 

place to start, grow, or locate a business.



This is what we do.  MassEcon . . . 

Markets Massachusetts beyond its borders,

Provides statewide location services on behalf of the Commonwealth and 

maintains the ReadyMass 100 properties list,

Annually recognizes businesses that have made the decision to grow in 

Massachusetts.

Brings member expertise to support locational decision making,

Develops business intelligence research to support public partners, inform 

members, and develop lead prospects,
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MassEcon Regional Spotlight & Reception Series:

The Southeast
Gillette Stadium, Foxboro
Thursday, February 27 – 4-7:00 PM

What do we tell the world about the advantages of business locations in 

Southeast Massachusetts? 
Plus, a special presentation on Quarter Point at Patriot Place

Massachusetts Reception
Wednesday, February 5th –
Hakkasan Restaurant 

San Francisco, CA

• San Francisco-bases Site Selection Advisors

• Corporate real estate representatives

• Photonics company representatives

Attendees to include: 

Team Partner-Sponsors:
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Our host
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Our event sponsor



Michael D. Goodman, Ph.D. 
Professor of Public Policy 

Executive Director, the Public Policy Center (PPC)
University of Massachusetts Dartmouth  

Co-Editor, MassBenchmarks

Twitter: @Mike_Goodman

The Economic Outlook for Massachusetts 
in Uncertain Times



Unemployment is at historically low levels thanks
to the longest economic expansion in US history



The pace of economic growth has been 
slowing nationally



Global economic growth has also been slowing 



The business investment some expected to follow
federal tax cuts has not materialized



Revised data reveal state growth in the 2nd half 
of 2019 was stronger than first reported



The labor market is extremely tight



There is a bit of “slack” in the labor market but, 
notable skills gaps in select occupations

6.3 %
(Q3, 2019)



Pay is rising fastest for low-income workers



Our population isn’t growing fast enough 
the old-fashioned way…



…with some predictable consequences



It appears low fertility rates will be around for a while



Demographic conditions leave the state and the nation 

highly reliant on foreign-born workers

Source: Boston Indicators Project, Boston Foundation



Economic 
activity & 

opportunity 
remains 
heavily 

concentrated 
in Greater 

Boston



Imbalanced growth and poor infrastructure 
conditions are limiting our growth capacity

Source: https://www.abettercity.org

https://www.abettercity.org/


Imbalanced growth and congestion are 
hitting us where we live 

Source: MassINC Polling Group



The economic outlook is for slow growth nationally and 
even slower growth in Massachusetts



Steep tariffs appear to be the new normal

Source: https://www.iie.org/Research-and-Insights/Open-Doors

https://www.iie.org/Research-and-Insights/Open-Doors


Uncertainty and risk abound



Winter is coming

Scituate MA Winter 2015 -- Source: Michael Dwyer/AP

Boston, MA January 2018 -- Source: @Libjammin



Source:  Wall Street Journal Economic Forecasting Survey,  January 2020



The Commonwealth is fiscally well positioned 
in the event of a downturn



Our policy options in the next recession 
will be highly limited

Source:  “Some Unpleasant Stabilization Arithmetic”, J. Peek, E. Rosengren, and G. Tootell, 

Federal Reserve Bank of Boston (2018) 



In many respects Massachusetts is as well positioned as 

any state in the nation to ride out whatever comes next



Q & A
The Economic Outlook for 

Massachusetts 
in Uncertain Times

Michael D. Goodman, Ph.D. 



For more information:

The Public Policy Center at UMass Dartmouth:  

www.umassd.edu/ppc

MassBenchmarks, the Journal of the Massachusetts 

Economy:  www.massbenchmarks.org

Twitter:

@Mike_Goodman

@PublicPolicyCtr

http://www.umassd.edu/ppc
http://www.massbenchmarks.org/
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Greg Buscone
Executive Vice President / Senior Commercial Banking Officer, Eastern Bank

Rose Noritake
Director of Global Markets, Citizens Financial Group

Aaron Jodka
Managing Director, Colliers International

Michael Goodman
Executive Director, Public Policy Center, University of Massachusetts Dartmouth
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MassEcon Regional Spotlight & Reception Series:

The Southeast
Gillette Stadium, Foxboro
Thursday, February 27 – 4-7:00 PM

What do we tell the world about the advantages of business locations in 

Southeast Massachusetts? 
Plus, a special presentation on Quarter Point at Patriot Place

Massachusetts Reception
Wednesday, February 5th –
Hakkasan Restaurant 

San Francisco, CA

• San Francisco-bases Site Selection Advisors

• Corporate real estate representatives

• Photonics company representatives

Attendees to include: 

Team Partner-Sponsors:
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learn more about us at 

www.massecon.com
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Joint Meeting

Programming & Events Committee

Membership & Marketing



MassEcon Regional Spotlight & Reception Series:

The Southeast
Gillette Stadium, Foxboro
Thursday, February 27 – 4-7:00 PM

What do we tell the world about the advantages of southeast Mass as a 

business location? 
Plus, a special presentation on Quarter Point at Patriot Place

AGENDA

I. Welcome 

II. Southeast Economic Snapshot

III. Panel: Why the southeast works as a business location

IV. Since Our Award – The DePuy Spine Story

V. Quarter Point at Patriot Place 

VI. Reception

Invitees:
Past Awardees, Members, Area Partners, Leading Employers



Affirm MassEcon as an essential economic development partner in Massachusetts.

Grow MassEcon revenue to ensure its is able to deliver essential programming.

1. Communicate all programming opportunities and successes to partners.

2. Deliver valued services to partner-members

3. Obtain favorable testimonials from partners

4. Generate positive news/social media mentions of MassEcon

1. Grow MassEcon membership revenue by $80 K by July of 2021, by $40 K 

by July, 2020.

2. Maximize event revenue, keep costs contained.

3. Explore new revenue sources, including foundation and  government 

grants.

4. Boost member satisfaction/Reduce membership attrition.  

Among Other Goals . . .



Involve in qualitative development of 
member event, actively involved in new 
member outreach.

Create greater synergies between events 
and membership development. 

Target new organizations for membership

• CEO letters
• Best contact emails
• 2 recruitment meetings per month
• Individual membership targets

Share with Membership/Programming  Comm for 
connections

Utilize D&B Hoovers for vetting contacts

New member categories to the website

Each Board member must arrange 1 recruitment 
meeting per year

Derive at least 5 member leads from each event and 

secure 1 new corporate member

Regional Spotlight series (2 events in 2020)

Ongoing For Membership & Events


